


Designed With Networked Organizations in Mind

Acteva Private Social Networks are designed to support any organization that is seeking 
to foster communication, connect members and deepen the sense of community around its 
products and services. The platform will support businesses of any size as well as alumni 
groups, trade associations, charities, service organizations, religious groups, professional as-
sociations, schools and member-based organizations. 

Acteva Private Social Networks Goes Live on Campus!

In 2008, Acteva Private Social Networks launched its first live implementation with  
SocialWorld on 12 college campuses, including Penn State University, The University of 
Georgia, Northern Iowa University and The University of Florida. SocialWorld provides  
a trusted, private network for student-based organizations that include event notifications 
and registration, picture and video sharing, email and member communications, and other 
social networking capabilities. 

About Acteva

Acteva is the trusted leader in online event registration, ticketing and payment management 
services. Since 1998, over 14,000 customers have used Acteva to manage more than 260,000 
events and process more than 4.6 million registrations. Acteva’s customers include Bausch & 
Lomb, Pfizer, SAP, Girl Scouts of America, Whole Foods, Craigslist Foundation, BMW/MINI, 
NASA, VMware, Apple, DHL, PG&E and thousands of small to large-sized businesses and 
organizations. Let Acteva help make your events a financial success by managing your event 
registration and payments online. 
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Members Can:

•	 Easily share media, such 
as images and videos, 
with other members

•	 Post messages to their 
own page, the organiza-
tion’s main page, or to 
any number of groups 
that are set up in the 
organization’s social 	
networking site

•	 Receive notifications when 
other members post new 
content or when bulletins 
arrive 

•	 Create shared documents 
for members via any 
number of shared folders

•	 Participate in group 
forums, media galleries, 
and message boards

Organizations Can:

•	 Have any number of 
groups for online 	
discussions

•	 Control whether their 
online community is open, 
closed or moderated

•	 Include permission-based 
roles so the administra-
tion of the site can be 
delegated across multiple 
members and can be 
passed on to new officers

•	 Assign officers to moder-
ate content and users, 
and easily send out bul-
letins and announcements 
to all members

University of Northern Iowa 
SocialWorld Home Page (left) and  
Glee Club Page (right) 


